Brand Standards Guide

This Brand Guideline provides a series of
easy-to-follow rules to keep the look and
feel of the identity consistent. Strict
adherence to these standards is essential
to build strong recognition of the Jewish
Federation of Greater Houston so that
we can continue our mission.
When you use our logo in conjunction
with your program and institution, you
help us explain to your constituents how
the Greater Houston Jewish community
is supporting you. By doing this you
ensure that your Federation will succeed
in future fundraising so that we can
continue to support and sustain
programs like yours that improve the
lives of Jews, and nurture and strengthen
Jewish life in our community.

Questions?

Contact Barbara Eisenbaum 713.729.7000 x344

Large Stand Alone Logo
To be used when our logo stands alone and is produced 2.0 inches wide or larger. Word mark
and round image must be used together as provided and not reconfigured. No modifications
to typeface or colors are allowed.

Color
Primary Colors

PMS: 302C

PMS: 2995C

CMYK: 100c, 25m, 0y, 50k

CMYK: 90c, 11m, 0y, 0k

RGB: 0r, 84g, 128b

RGB: 0r, 164g, 228b

Minimum Size
Print
To retain legibility for print, it is preferable
to use a logo that’s no smaller than
2.0 inches wide.
2.0"
The preferred minimum size.

Full Logo
Color Variations

The logo may appear reversed out of
black or another color, but only if you
use an all-white version.

Jewish Federation
OF GREATER HOUSTON

2 Color (Primary Logo)
100% PMS 2995C / 100% PMS 302C

Black and White
100% Black

Incorrect Usage
While the Federation may use a
vertical version of our logo, this may
not be used by others without explicit
permission from the marketing
department at the Federation.

New Small Logo
A new version of our logo is provided to you to be used under either of two conditions:
1.
The logo appears among many logos
2.
The logo will appear smaller than 2.0 inches wide.

Minimum Size
Print

Online

1.0"

The allowed minimum size.

The logo may NEVER appear
smaller than 1.0 inch wide
and 100 pixels online.

100 pixels

Minimum size.

Color Variations
2 Color (Primary Logo)
100% PMS 2995C / 100% PMS 302C

The logo may appear reversed out of
black or another color, but only if you
use an all-white version.

100% White

Partner Agency Logos
Your program or agency may be asked to use a specific Partner Agency Logo that contains
a small statement of what was funded by the Federation. It should conform to rules regarding
the new small logo. Examples include:

