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An in depth Look...
We are pleased to present the results of the

Jewish POP Study
of the Jewish Federation
of Southern New Jersey

The Jewish Pop Study paints a picture of a vibrant Jewish community at an extraordinary moment in time.
This document reflects basic demographic information, levels of Jewish engagement, and the current
demand for social services under Jewish auspices. It will serve as the basis for community planning, a tool
for organizations and institutions that serve the Jewish community, and point us toward key trends and
opportunities, creating a vision to strengthen Jewish life in Southern New Jersey.
In order to better understand the changing size, needs, and wants of our community, the Jewish Federation
of Southern New Jersey’s leadership initiated a market research study to provide a needs assessment for
the community. This comprehensive study, Jewish Pop of Burlington, Camden, and Gloucester Counties, was
launched in the fall of 2013. The Melior Group of Philadelphia was hired to conduct the study via an online
web survey and telephone interviews.
Following standard sampling size protocol and to assure we were statistically valid, the goal was to complete
300 surveys per county, for a total sample size of 900. To our delight, over 3,000 people completed the
survey. We captured replies from all 3 counties and over 70 zip codes. The sheer volume of responses tells
us we live in a very engaged, dedicated community.
The data was weighted to allow us a better understanding of the needs, trends, and attitudes within each
county and each demographic segment, and so that no group was over or underrepresented. Data weighting
is a standard research technique applied to ensure the resulting data more accurately reflects the nature of
the population being surveyed. The data was weighted using the U.S. Census and Jewish county population
estimates contained in the Steinhardt Institute American Jewish Population Estimates: 2012 (Brandeis
University) as a base.
The Jewish Pop Study is a snapshot of Southern New Jersey. The data will only be as helpful as our willingness
to use it wisely. We are very proud of the collaborative efforts throughout the course of this study and are
confident that the findings will be instrumental in shaping our future together.

For more information, please visit us online at www.jewishsouthjersey.org.
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How did we POP the Question?

Input from local leadership, stakeholders, and our
professional team was used to design a 15 minute survey to
identify local needs and trends, and was partially based on
other community population and market research studies.
Using the latest trend in surveying, the methodology was a
multi-channel design to encourage maximum participation.
From an inbound perspective, respondents could voluntarily
call a designated phone line at the call center or take the
survey online at the Jewish Pop website. From an outbound
perspective, respondents could participate in the survey
when they received a phone call or through a unique survey
link embedded in an email they received. Of interest was
the high response rate online even from those over the age
of 70.

Local synagogues participated in the study by providing membership lists and/or promoting participation in the
study to their members. Traditional media, such as newspapers, post cards, flyers, and email blasts, and new tools,
such as social media, were leveraged. A direct mail campaign boosted participation in Gloucester County.

What did we Learn?
The Jewish population in the tri-county area is estimated to have grown by 15 percent since our last study in 1991.
Although the general population and number of children are decreasing in the tri-county area, the Jewish population
overall has grown. The average number of household members is 2.7, where the national average has been steadily
declining and is currently 2.54. While interconnected, each county has its own distinct profile; demographically,
attitudinally, and behaviorally.
Overall, the study shows a high level of Jewish engagement, yet there are changing patterns of involvement in the
community. It likewise shows declining rates of participation in Jewish life. In addition to synagogues, the community
practices Judaism in many ways. As seen in both the national Pew study released in 2013 and our own local study,
the rise of those who identify as “Just Jewish” is a growing trend. These people affiliate with their heritage or culture
more so than through religious or ritual practices. The new trend is to connect to Judaism in less formal ways.
The study shows a wide array of challenges including disabilities, financial concerns, and social/emotional issues.
Seniors comprise a large part of the community and their population is most likely growing over time, increasing
the need for services.
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What does the Jewish population of
Southern New Jersey Look like?
Burlington County is vast and spread out with distinct pockets of Jewish homes. The population consists
primarily of mature households - “young” seniors who are well-educated, employed, and earn six-figure
incomes with no children living at home. Also notable, there is a substantial population of young families with
children (25 percent) in the community. Being the largest county in Southern New Jersey poses a challenge.
Camden County remains the epicenter. It is well-established and will continue to be a draw for those who
value the convenience of Jewish community life. This county has the majority of Jewish institutions, two day
schools and nine synagogues, lending itself to be more accessible to community members living Jewishly.
The mix of residents is broad in nature.
Gloucester County’s population consists of a relatively broader mix (age, income, length of residence,
employment status, etc.) than noted in other counties. The Gloucester County Jewish community is less
engaged (compared to other counties) due, at least in part, to the relatively large proportion of people who
identify as Just Jewish and the limited access to Jewish opportunities. The sprawling nature of the community
may present hurdles.
Jewish populations tend to cluster within certain zip codes, but the counties are very spread out.
The largest populations in Camden County reside in Cherry Hill, Voorhees, and Haddonfield.
The largest populations in Burlington County reside in Marlton, Mount Laurel, Medford, and Moorestown.
The largest populations in Gloucester County reside in Swedesboro, Woodbury Heights, Mullica Hill, and
Glassboro.
More newcomers tend to settle in Burlington and Gloucester Counties rather than in Camden County,
but the Camden County population has remained strong since our last study more than 20 years ago.

Camden

61%

Burlington 28%
Gloucester 11%
2014:

Burlington, Camden, and Gloucester Counties have approximately 21,575 Jewish
homes, with an estimated total population size of 56,700.

1991: The number of Jewish households was approximately 24,000 with an estimated total
population size of 49,200.
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What does the average Jewish household
in Southern New Jersey Look like?
Ages vary in each of the counties. There is a large occurrence of senior residents (75+)
in Burlington County; Camden County has the most diverse population in terms of age.
Two-person households are most common throughout all three counties. Approximately
two-thirds of the community do not have children under 18 living in the household.
Seniors continue to make up a large portion of our community. This population will
most likely increase.
Although we are an aging community, we still have a vibrant and strong population of
young families.
There is a small, but measurable presence of individuals who identify as LGBT (lesbian,
gay, bisexual, transgender).
Burlington County has a higher than average proportion of single-person households
and a higher proportion of widowed persons.
Camden County is more likely to have households with four and five people and
residents have remained in this county for longer than in the other counties.
Gloucester County has a higher proportion of divorced/separated persons and is
attractive to newcomers.

PATTERNS
Anecdotal information suggests that population inflow is due, at least in part, to the lower cost of living in Burlington and
Gloucester Counties (versus Camden County), and the presence of 55+ active living communities in Burlington County.

Seniors have strong roots
in the tri-county area.
Over 20 percent have
lived in the tri-county
area for over 30 years.

There is a pattern of
migration east, but not far
from the Camden County
border line.

A large proportion of
households do not have
children under 18 living
at home. The median age
is 58.
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TOP POPS
Highlights from our Jewish POP Study

15%

65%

is the amount the
population has grown
since our 1991 study.

of our community is
comprised of empty
nesters.

There is a slight decline in
There are moremembership
than one dozensince
Jewish
synagogue
denominations/movements in the
our
last study,
increase
tri-county
area. but
Whileanthe
greatest
number
identify
with
the
Reform
and
in Jewish Community Center
Conservative movements, others are
membership.
seeing growth – most notably the

Orthodox and those who consider
themselves Just Jewish. The rise in
those who identify as Just Jewish may
present challenges for the long term
sustainability of a Jewish community.

The data presents a picture of a vibrant Jewish community
in Southern New Jersey, where opportunities for change
exist. Utilizing this knowledge will serve to strengthen and
ensure community continuity for the foreseeable future.

Even though most are not certain where they will go, a
third of “young” seniors plan to move within 3-5 years.
Services geared to easing such transitions may be of
interest to seniors and an opportunity for planned giving
conversations.
Synagogue affiliation follows life stages – peaking among
those in the 45-59 age segment. Opportunities for growth
are strongest among unmarried couples, families with
young children, and those under age 45.
Aging in place for “older” seniors is desirable, but
some lack the necessary support to make it happen.
While many live comfortably, others face challenges –
disabilities, financial issues, and social/emotional stressors.
Jewish agencies tend to be the first line of defense for
caring for the elderly and coping with dementia, but are
not leveraged as much for other social service needs.
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TOP POPS
Highlights from our Jewish POP Study

Though interconnected, each county has its own distinct
profile – demographically, attitudinally, and behaviorally.

While being Jewish matters to many, fewer value “community
life.” Many feel the community is not as welcoming as it could
be. For some, cost is an obstacle; for others distance poses a
problem. Perhaps more troubling is the fact that people who are
not married are less likely to feel welcomed or that they belong.

Educating children “Jewishly” remains
a priority for most parents. They
are committed to providing their
children with a Jewish education…
at least through bar/bat mitzvah age.

3%

is the rate of special needs in
our Jewish community. The
national rate is only 1 percent.

Jewish ritual observance varies – low “commitment
threshold” rituals are most widely practiced. Such
observance keeps the door open. Are there ways for
community institutions to better leverage this interest?
Location prevents some from enrolling their children
in daycare or pre-school programs in a Jewish setting.
Informal educational/cultural experiences are
often
more valued than religious ones, especially for teens.

15%

is the increase in the
senior populations of
Burlington and Gloucester
Counties over the past ten years. The
percentage of seniors is higher in the
Jewish community than in the total tricounty population.

Intermarriage rates are increasing with each generation.
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A Look

at
Jewish identity
We identify with more than one dozen denominations/movements within Judaism. The Conservative and
Reform movements are most prevalent. A comparison to 1991 area data shows traditional denominations
losing ground to “Other” denominations, such as Just Jewish, Reconstructionist, etc.
•
•
•
•
•
•
•
•

Most care deeply about being Jewish — for themselves, for future family generations, for the community.
The vast majority feel a personal connection to Israel.
42 percent belong to area synagogues (about the same as in 1991, but higher than national estimates).
Synagogue membership peaks among those ages 45-59 and is a reflection of a person’s stage in life.
Jewish ritual observance varies. Rituals that require less of a commitment or are family-oriented tend to be
the most observed, such as hanging mezuzzahs, attending Passover seders, and lighting Hanukkah candles.
As synagogue membership has remained relatively stagnant, informal experiences such as Jewish camping,
volunteering, and membership in social organizations are on the rise. This trend identifies a need in the
community for alternate venues to connect with Judaism.
While those who are Just Jewish are not likely to be synagogue members, almost one-quarter belong to the
JCC and/or a Jewish social and/or political organization.
Where synagogue affiliation has remained relatively consistent, JCC membership has increased significantly.

JUST JEWISH
Respondents who indicated they are Just Jewish
fit a certain profile in our community.
30%

chance they will be intermarried and less likely to
feel connected to the Jewish community.

15%

of all age segments identify as Just Jewish;
however, they are most likely to be under age 30.

29%

reside in Gloucester County. This is higher than
other counties.

26%

are affiliated, but a smaller amount value
synagogue membership.

25%

belong to the JCC and/or a Jewish social and/or
political organization, although they are not likely to
be synagogue members.

Not surprisingly, the rise in those who identify
as Just Jewish may be troubling for the long
term sustainability of the community – they
tend to be less involved in/supportive of
Jewish community entities/organizations,
care less about Jewish continuity, and follow
fewer Jewish rituals and practices.
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A Look

at Education:
Jewish education

46%

Many children age
four and under are
enrolled in either a
preschool or daycare
program in a Jewish
setting.

Most parents plan to
enroll their children
in a Jewish education
program – usually a
synagogue religious
school.

More young children are
enrolled in a program in a Jewish
setting in Camden County.
In fact, no young children in
Gloucester County are enrolled
in a program in a Jewish setting.
A decline in Jewish early
childhood centers enrollment
was noted. Parents of older
children (aged 5-17) were
slightly more likely to have
sent children to a preschool or
daycare program in a Jewish
setting.

The number of Jewish children age 18 and under has remained
somewhat stable with only a 6 percent decline in the past 13 years.
However, enrollment in almost all of our Jewish education settings
has declined 25 percent since the year 2000.
The community overwhelmingly supports and believes in the value
of Jewish day schools even though a small percentage enroll their
children.

Informal experiences such as youth groups, camps,
and volunteer opportunities are gaining popularity
compared to traditional formal education experiences.
Parents often choose to provide a Jewish
summer experience for their children. Twothirds of children between the ages of 5 and
12 attend a Jewish day camp, and one-quarter
attend an overnight camp. Jewish camp
experiences are more prevalent in Camden and
Burlington Counties.

Religious School
Enrollment & Retention

48%

of children ages 5 - 18 are
enrolled in a Jewish day
school or religious school.

14%

The rate at which our post
confirmation retention has
declined.

Where Do Our
Children Go To School?
Public
Schools
Jewish Day
Schools
Other/Private
Schools
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A Look

at
health and social service
While many in the community live “comfortably,” others face challenges – disabilities, financial issues, and
social/emotional stressors. They are most likely to turn to Jewish agencies for help coping with caregiving for
the elderly and dementia/Alzheimers.
•

For families caring for a member with a disability, Jewish organizations are not the primary source of assistance.

•

Households supporting a family member with a disability are typically at
greater risk for issues impacting their financial security.

•

All seniors are not the same. Young seniors (ages 65-75) are very different
behaviorally and attitudinally from older seniors (75+), particularly regarding
household structure, income, and employment. Such differences suggest
the need to tailor services by age segment to generate the broadest levels of
interest and acceptance.

•

Seniors continue to be a population with significant needs. This population
continues to grow as baby boomers are aging.
Our community has a higher occurrence of children with special needs than the national average. While
the overall number of students in religious school has been declining over the past 10 years, the number
of students with special needs is on the rise.

VOLUNTEERING
Volunteerism is very
important in our community.
Many volunteer for both Jewish and
non-Jewish causes.
Expanding and/or increasing awareness of
volunteer opportunities may be another
avenue for increased community engagement.
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THE JEWISH POP STUDY STEERING COMMITTEE
Betty S. Adler, Esq., President, Jewish Federation of Southern New Jersey
Michele Ettinger, Chair, Jewish Pop
Jeff Gottlieb, Vice President, Jewish Federation of Southern New Jersey
Jennifer Dubrow Weiss, CEO, Jewish Federation of Southern New Jersey
Ronit Boyd, Planning Director, Jewish Federation of Southern New Jersey
Les Cohen, Executive Director, Katz Jewish Community Center
Andi Levin, Chair, Jewish Federation of Southern New Jersey Planning Committee
Amy Garber, Intern
			
THE JEWISH FEDERATION OF SOUTHERN NEW JERSEY OFFICERS
Betty S. Adler, Esq., President
Glenn Fuhrman, Esq., Vice President
Jeff Gottlieb, Vice President

Ed Rivkin, Vice President
Vicki Zell, Vice President and President-Elect
Jennifer Dubrow Weiss, CEO

JEWISH POP WAS FUNDED BY THE FOLLOWING:

THANK YOU TO THE FOLLOWING LOCAL BUSINESSES AND DONORS
FOR THEIR GENEROUS SUPPORT OF THE JEWISH POP STUDY:

PETER & BETSY FISCHER

*

DONALD & JUDY LOVE

*

ED & STACEY RIVKIN

Jewish Pop was conducted by the Melior Group

To see the full report go to:
www.jewishsouthjersey.org

AND OUR FAMILY OF AGENCIES

1301 Springdale Road, Suite 200
Cherry Hill, NJ 08003
856.751.9500

